
SERVING THE
LOVE-TO-EAT
COMMUNITY

Demographic:

 LDA

81%
Female 

65%
 25-44 

77%

POC

79%

Demographic:

 LDA

87%
Female 

69%
 25-44 

82%

POC

76%

WAY OF
DOING

BUSINESS

 B u s i n e s s I m p r o v e m e n t D i s t r i c t

SUCCESSFUL PARTNERSHIPS 

To Enhance The Global Food-Scene In Our Community

Produce events that are safe, affordable, and fun

Focus on customer experience.

Be a positive role model for the community.

Stand for diversity, equality, locality, and originality

Foster Local Entrepreneurship

Demographic:

 LDA

100%

Male 

60%
 25-44 

91%

POC

70%

Demographic:

 LDA

85%

Female 

83%
 25-44 

68%

POC

88%
45-54 
14%

Demographic:

Demographic:

 LDA

70%

Male 

55%
 21-35 

78%

POC

50%

September 2022, Saturday & Sunday

Demographic:

 LDA

100%

Male 

67%
 25-44 

85%

POC

50%
Demographic:

Marketing and
Social Media

Partnerships may include: 

Online Presence 
Extensive social media campaigns 

CTA’d ad & email campaigns 
On-site Presence 

Publicity Stunts & Activations 

CONTACT US

Marco@maschospitalitygroup.com 

@maschospitality

https://www.instagram.com/maschospitality/
https://www.instagram.com/maschospitality/
https://www.instagram.com/maschospitality/
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