


WHO WE ARE
Established in 2017 by media and hospitality 
entrepreneur Marco Shalma, MASC Hospitality 
Group has quickly made a name for itself as a 
leader in the field of large-scale experiences. 
Predominantly -  food & beverage. The success of 
brands such as Bronx Night Market, Uptown 
Night market, Fordham Flea, and the Drive-in 
Experience, to name a few, is directly credited to 
the socially conscious, community-focused 
way of doing business and our renowned, 
relentlessly creative launch campaigns. 

Our brands represent the city’s diverse 

offerings, enhance local communities and 

encourage visitors from the greater New 

York area and beyond to explore new des-

tinations.  MASC Hospitality Group, led by a 

diverse team, passionate about customer 

experience, aesthetics, and excellence, has 

- in a short period - become a lead valua-

ble collaborator to organizations like 

NYBG, NYRR, SUMMERSTAGE, NYC FERRY, DOT, 

BE NYC, and more.  

We are proud of ourselves, predominantly, 

f o r  c r e a t i n g  e q u i t a b l e ,  a f f o r d a b l e ,  

world-class experiences fully integrated 

with the local resident and business community. 
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Launched in 2021, the series, located under the world-famous arches 

of Harlem, has made its mark as the largest festival in Manhattan. The 

celebration of culture, cuisine, and the women-led community 

saw an average of 7000 per event during the season.
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We work with

small/micro businesses, predomi-
nantly immigrant, POC, and women-led.  

Our NYC mailing list 
currently has
   
                                                                                            
and growing with a 
23% open rate and 6.5% 
click rate. 

more than 300 

130,000
subscribers
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The combined social media
presence amounts to

followers. 
300,000 

Total impressions
for our 2021

exceeded 

750MM.

41%

Our brands have been
featured in more than                      
                    articles since

2017.
200 
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PARTNERSHIP
OPPORTUNITIES 

Our success is 100% determined by the partner-
ships we create. We make sure to identify the right 
brands/products/service that, above all - can 
enhance our patrons’ experience and who are 
engagement-driven. We offer a variety of ways 
to connect with our demographic: online pres-
ence, social media campaigns, CTA’d ad & email 
campaigns, on-site presence, sampling events, 
and publicity stunts & activations.  And, we 
always look for ways to - keep it fresh - and 
lead the space with creative innovation and tech.
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The Uptown Night Market (8 
events) for the 2022 season:

Partnership Benefit

Logo on all online
presence & print

Inclusion in  MASC
HG Newsletter

Inclusion on the
press release. 

Social media inclusion

Special thanks
announcement

Social Media Promotion
on events platforms

Monthly Newsletter
mention 

Booth/Activation/Physical
Promo during selected
events (8)

2 exclusive designated
newsletters
to 100k Subscribers 

Monthly marketing
campaign

Banner on-site

40k


